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Work by Raluca Ursu and co-authors

Ursu R (2018) The Power of Rankings: Quantifying the Effect of Rankings on Online Consumer Search 
and Purchase Decisions

Ursu R, Wang Q, Chintagunta P (2020) Search Duration 

Ursu R, Dzyabura D (2020) Retailers' Product Location Problem with Consumer Search 

Ursu R, Zhang Q, Honka E (2023) Search Gaps and Consumer Fatigue

Ursu R, Erdem T, Wang Q, Zhang Q (2023) Prior Uncertainty and Consumer Search: Evidence from 
Eye-tracking

Ursu R, Simonov A, An E (2024) Online Advertising as Passive Search 

Honka E, Seiler S, Ursu R (2024) Consumer Search: What Can We Learn from Pre-purchase Data? 

Honka E, Seiler S, Ursu R (2025) The Sequential Search Model: A Framework for Empirical Research 
[CODE]

https://pubsonline.informs.org/doi/10.1287/mksc.2017.1072
https://pubsonline.informs.org/doi/10.1287/mksc.2017.1072
https://doi.org/10.1287/mksc.2020.1225
https://link.springer.com/article/10.1007/s11129-019-09214-6
https://pubsonline.informs.org/doi/10.1287/mksc.2022.1359
https://doi.org/10.1287/mnsc.2021.00611
https://doi.org/10.1287/mnsc.2021.00611
https://doi.org/10.1287/mnsc.2022.02154
https://doi.org/10.1016/j.jretai.2024.02.003
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4236738
https://drive.google.com/file/d/10B2k9CqlmSIq8Z3cbNA4cmq_hocP29wI/view?usp=sharing


Work by José-Luis Moraga and co-authors

"An Empirical Model of Consideration through Search," with Zsolt Sándor and Matthijs Wildenbeest.

Consumer Search and Prices in the Automobile Market (with Zsolt Sándor and Matthijs Wildenbeest), 
Review of Economic Studies, 90-3, pp. 1394–1440, 2023.

"Product Quality and Consumer Search" (with Yajie Sun). American Economic Journal: Microeconomics 
15-1, pp. 117-141, 2023.

“Simultaneous Search for Differentiated Products: the Impact of Search Costs and Firm Prominence” (with 
Zsolt Sandor and Matthijs Wildenbeest). The Economic Journal, 131, pp. 1308-1330, 2021. 

https://www.dropbox.com/scl/fi/sv3pv14smneu30oypxs2w/nonsequential.pdf?rlkey=ng9syknrawobckdwga2thr2u1&dl=0
https://www.dropbox.com/s/7x4uj5h9z8fkuzy/searchautomobiles_102021.pdf?dl=0
https://www.dropbox.com/s/af0ufb4icnx7o8b/Moraga_Sun_Quality%20and%20Search_CEPR_final.pdf?dl=0
https://www.dropbox.com/s/r39xm8eklkg0lmp/Moraga_Sandor_Wildenbeest_Simultaneous%20Search%20Diff%20Products_CEPR-DP14454-2.pdf?dl=0


Work by Rafael Greminger and co-authors

Optimal Search and Discovery, Management Science, 2021, 68(5):3904-3924.

Heterogeneous Position Effects and the Power of Rankings

https://rgreminger.github.io/pub/search_discovery.html
https://rgreminger.github.io/wp/heterogeneous_position_effects.html


Eventual purchase theorem

Independently derived by Armstrong (2017, JEEA), Kleinberg et al. (2017, WP), Choi, Dai, and Kim (2018, 
Econometrica).

Armstrong (2017, JEEA): “I [...] show how ordered search can be reformulated as a simpler discrete 
choice problem without search frictions.”

Kleinberg et al. (2017, WP): “we formally develop [a] novel interpretation of Weitzman (1979)’s 
characterization of optimal information acquisition”

Choi, Dai, and Kim (2018, Econometrica): “we derive a simple static condition that fully summarizes 
consumers' shopping outcomes and translates the pricing game among the sellers into a familiar 
discrete-choice problem”



Work by Tinghan Zhang

Estimating Sequential Search Models Based on a Partial Ranking Representation (Job Market Paper) 
[Most Recent Version]

https://www.dropbox.com/scl/fi/1fusn7428ic8kp92cle4b/Partial_Ranking.pdf?rlkey=k9yj6yoztjrdgql0i3q02vo1r&st=al70cchc&dl=0&raw=1

